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Tentang Tema Laporan  

Berkelanjutan 
About This Report 

 
 
  
 
 
 
 
 
 
 
Sepanjang tahun buku 2023, PT Wahana Interfood Nusantara Tbk terus-menerus memperluas kemi-
traannya dengan para pemangku kepentingan. Sebagai hasilnya, Perseroan mampu meningkatkan 
akuntabilitasnya demi memastikan keberlanjutan bisnis di tengah pemulihan ekonomi dan industri dari 
dampak pandemi. Perseroan pun memperkuat semangat kolaboratif dan optimismenya dalam menerap-
kan aspek keberlanjutan sebagai badan usaha yang bertanggung jawab. 

 
 
Tekad kami untuk terus bertumbuh senantiasa diimbangi dengan komitmen tanggung jawab kami untuk 
berkontribusi lebih bermakna bagi peningkatan kualitas hidup masyarakat dan pelestarian lingkungan. 

 
Kami percaya bahwa masa depan yang berkelanjutan akan tercapai melalui keseimbangan antara penca-
paian kinerja ekonomi, sosial, dan lingkungan yang akan menghasilkan manfaat yang maksimal bagi seluruh 
pemangku kepentingan kami. 
 
Throughout the 2023 fiscal year, PT Wahana Interfood Nusantara Tbk continuously expanded its part-
nerships with stakeholders. As a result, the Company is able to enhance its accountability to ensure business 
sustainability amid the economic and industry recovery from the impact of the pandemic. The Company also 
reinforced its collaborative spirit and optimism in implementing sustainability aspects as a responsible 
business entity. 

 
 

Our unwavering commitment to sustained growth is consistently accompanied by our responsible com-
mitment to contribute in a more meaningful way to enhance the quality of life of community and the 
environment preservation. 
 
We believe that a sustainable future can be attained through a harmonious balance between economic, 
social, and environmental performance, resulting in maximum benefits for all our stakeholders.
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Strategi Keberlanjutan  
Sustainability Strategy 
 

  

 

 

 

 

Penjelasan Strategi Keberlanjutan  
[GRI 2-22] [A.1] 

 
Sejalan dengan visi misi dan nilai-nilai yang dimi-
liki Perseroan, kami berkeinginan untuk memak-
simalkan sumber daya yang dimiliki untuk se-
besar-besarnya memberikan nilai tambah kepa-
da seluruh pemangku kepentingan. Menjalankan 
seluruh aspek kegiatan usahanya secara berke-
lanjutan dengan berpedoman pada: 

 
 Menjalankan praktik tata kelola perusa-

haan yang baik; 
 Menjunjung tinggi dan menghormati hak 

asasi manusia; 
 Pengelolaan sumber daya manusia yang 

berorientasi pada kesejahteraan Bersa-
ma; 

 Perilaku ramah lingkungan; 
 Praktik operasi yang adil; 
 Memberikan pelayanan dan produk 

yang terbaik bagi konsumen; dan 
 Peduli terhadap masyarakat. 

 
Melalui pendekatan bisnis yang berkelanjutan, 
Schoko percaya bahwa kesinambungan usaha 
Perseroan tidak hanya berorientasi pada keber-
hasilan kinerja ekonomi semata, akan tetapi juga 
harus memperhatikan dampak operasi terhadap 
aspek lingkungan, sosial, dan tata Kelola yang 
ōŀƛƪ ό9ƴǾƛǊƻƴƳŜƴǘŀƭΣ {ƻŎƛŀƭΣ DƻǾŜǊƴŀƴŎŜκέ9{DέύΦ  
 

Explanation of Sustainability Strategy 
[GRI 2-22] [A.1] 

 
In line with the company's vision, mission, and 
values, we aim to maximize the resources at our 
disposal to provide the greatest possible value to 
all stakeholders. We conduct all aspects of our 
business activities sustainably, by referring to: 
 
 
 

 Implementing good corporate gover-
nance practices; 

 Upholding and respecting human rights; 
 

 Human resource management oriented 
towards common welfare; 

 
 Environmentally friendly behavior; 
 Fair operational practices; 
 Providing the best services and products 

to consumers; and 
 Concern towards the community. 

 
Through a sustainable business approach, Scho-
ko emphasizes the importance of not solely prio-
ritizing economic success but also needs to 
consider the impact of operations on environ-
mental, social, and good governance aspects 
(Environmental, Social, Governance/ "ESG"). 
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Sejalan dengan kegiatan usaha yang dijalan-
kannya di bidang Fast Moving Consumer Goods 
(FMCG) dan untuk menjaga pertumbuhan usa-
hanya secara berkelanjutan, Schoko telah mela-
kukan sejumlah inisiatif strategis yang dilakukan 
secara konsisten, antara lain: 

1. Meningkatkan daya tahan dan daya saing 
Perseroan sehingga mampu tumbuh dan 
berkembang secara berkesinambungan. 

2. Fokus keberlanjutan dalam pengemba-
ngan produk baru. 

3. Berkontribusi pada komitmen nasional a-
tas permasalahan pemanasan global me-
lalui aktivitas bisnis yang bersifat pence-
gahan maupun adaptasi atas perubahan 
iklim menuju ekonomi rendah karbon 
yang kompetitif, contohnya membangun 
kantin vegetarian bagi karyawan. 

4. Pemanfaatan digitalisasi dan perluasan 
channel nonkonvensional. 

5. Melaksanakan kegiatan tanggung jawab 
sosial yang dapat membantu serta me-
ngembangkan masyarakat. 
 

Pendekatan keberlanjutan Schoko secara tidak 
langsung telah turut mendukung program peme-
rintah dalam mencapai Tujuan Pembangunan 
Berkelanjutan, meningkatkan kualitas hidup, ke-
sehatan dan kemakmuran dengan keadilan sosi-
al, dan memelihara kapasitas ekosistem lingku-
ngan untuk mendukung kehidupan. 
 
 

In line with its business activities in the Fast-
Moving Consumer Goods (FMCG) sector and to 
maintain sustainable business growth, Schoko 
has consistently implemented various strategic 
initiatives, these include: 

 
1. Enhance the resilience and competitive-

ness of the Company to boost sustainable 
growth and development. 

2. Prioritize sustainability in the development 
of new products. 

3. Contribute to the national commitment on 
global warming issues through business 
activities that focus on both prevention 
and adaptation to climate change, aiming 
for a competitive low-carbon economy, 
such as establishing a vegetarian cafeteria 
for employees. 

4. Utilize digitization and expansion of non-
conventional channels. 

5. Implement social responsibility activities 
that can support and enhance community 
development. 

 
Schoko's sustainability approach has indirectly 
supported government programs in achieving 
Sustainable Development Goals, improving qua-
lity of life, health, and prosperity with social justi-
ce, and preserving the environmental ecosys-
tem's capacity to support life. 
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Membangun Budaya Keberlanjutan  
Establishing Sustainability Culture 
[F.1] 

 
 

Strategi keberlanjutan Perseroan berlaku secara 
holistik dengan mengintegrasikan upaya dan 
nilai keberlanjutan di seluruh rantai nilai Perse-
roan, mulai dari penyedian bahan baku, proses 
produksi sampai dengan pelayanan kepada 
pelanggan. Kami senantiasa mendorong seluruh 
karyawan dan mitra bisnisnya untuk dapat me-
ngimplementasikan upaya keberlanjutan yang 
berdasarkan pada prinsip ESG (Environmental, 
Social and Governance). Penerapan keberlan-
jutan yang berlandaskan ESG ini juga membantu 
Perseroan untuk mengurangi dampak negatif 
kepada seluruh pemangku kepentingan. 

 
The Company's sustainability strategy applies 
holistically by integrating sustainability efforts 
and values across the entire value chain, from the 
sourcing of raw materials, production processes 
to customer service. We consistently encourage 
all employees and business partners to imple-
ment sustainability efforts based on the princi-
ples of ESG (Environmental, Social, and Gover-
nance). The implementation of sustainability ba-
sed on ESG principles also helps the company 
reduce negative impacts on all stakeholders. 

 

 

Membangun Schoko Berkelanjutan 
Building Sustainable Schoko 
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Dibutuhkan pemahaman dan kesadaran seluruh 
insan Schoko dalam mewujudkan keberlanjutan, 
karena itu Perseroan senantiasa melakukan sosi-
alisasi dan penyesuaian sejumlah kebijakan yang 
berorientasi nilai keberlanjutan. Nilai-nilai keber-
lanjutan itu sendiri, sejatinya telah melekat da-
lam visi, misi dan nilai-nilai Perseroan.  

 

A comprehensive understanding and awareness 
of sustainability are required from all individuals 
at Schoko to realize sustainability. Therefore, the 
Company consistently engages in awareness pro-
grams and modifies various policies to align with 
sustainability values. These sustainability values 
are inherently embedded in the Company's visi-
on, mission, and core values.
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Ikhtisar Kinerja Aspek Keberlanjutan 
Sustainability Aspect Performance Overview 
 

ASPEK EKONOMI  
Economic Aspect [B.1] 
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ASPEK LINGKUNGAN HIDUP  
ENVIRONMENTAL ASPECT [B.2] 

 
 
Konsumsi Energi untuk Kegiatan Produksi 
Energy Consumption for Production Activities 
 

Listrik  
Electricity (GJ) 

2023 2022 2021 

178,873 298,123 331,247 

 
Solar  

Diesel Fuel (GJ) 

2023 2022 2021 

-   -  - 

 

Gas Alam  
Natural Gas (GJ) 

2023 2022 2021 

 - - - 

 
LPG (GJ) 

2023 2022 2021 

 - -  -  

 

 
 
 
Konsumsi Energi untuk Kegiatan Lain 
Energy Consumption for Other Activities 
 

Listrik 
Electricity (GJ) 

2023 2022 2021 

 125,849  127,766 141,963 

 
Solar 

Diesel Fuel (GJ) 

2023 2022 2021 

 48.28  48.76  49.73 

 

Bensin  
Gas (GJ) 

2023 2022 2021 

33.28  33.61 34.28 

 
LPG (GJ) 

2023 2022 2021 

 408 412 426  
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ASPEK SOSIAL 
SOCIAL ASPECT  [B.3] 

 
Kegiatan Sosial     
Social Activities 

2023 2022 2021 

  MCU untuk karyawan 
MCU for employees 

MCU untuk karyawan 
MCU for employees 

 Outing untuk karyawan 
Outing for employees 

 

Kunjungan ke Panti Asuhan 
Yayasan Karya Kemanusiaan 
Manah Suci pada 14 April 2023 

Visit to the Orphanage of Manah 
Suci Humanity Foundation on April 
14, 2023 

Kunjungan ke Panti Jompo Wisma Lansia J Soenarti 
pada 20 April 2022 

Visit to the Elderly Nursing Home, J Soenarti Senior 
Living, on April 20, 2022 

 

Aktivitas Ramadhan: Pembagian 
coklat ke warga sekitar 

Ramadan Activity: 

Distribution of chocolate to the 
local residents 

Aktivitas Ramadhan:  
Pembagian coklat ke warga sekitar 

Ramadan Activity: 

Distribution of chocolate to the local residents 

Aktivitas Ramadhan: 
Pembagian coklat ke warga 
sekitar 

Ramadan Activity: 

Distribution of chocolate to the 
local residents 

Bantuan sembako ke Desa 

Basic food assistance to villages 

 

Aktivitas Ramadhan: 

Pembagian coklat ke warga sekitar 

Ramadan Activity: 

Distribution of chocolate to the local residents 

 

Bantuan sarana ibadah ke masjid 
terdekat 

Assistance for worship facilities to 
the nearest mosque  

Bantuan sarana ibadah ke masjid terdekat 

Assistance for worship facilities to the nearest 
mosque 

 

 

Donatur kegiatan warga (Maulid 
bŀōƛΣ LǎǊŀΩ aƛΩǊŀƧΣ tǊƻƪƭŀƳŀǎƛ 
Kemerdekaan RI) 

Donation for Community Events 
(Maulid Nabi, Isra' Mi'raj, 
Indonesian Independence Day) 

5ƻƴŀǘǳǊ ƪŜƎƛŀǘŀƴ ǿŀǊƎŀ όaŀǳƭƛŘ bŀōƛΣ LǎǊŀΩ aƛΩǊaj, 
Proklamasi Kemerdekaan RI) 

Donation for Community Events (Maulid Nabi, Isra' 
Mi'raj, Indonesian Independence Day) 

 

Donatur kegiatan warga 
όaŀǳƭƛŘ bŀōƛΣ LǎǊŀΩ aƛΩǊŀƧΣ 
Proklamasi Kemerdekaan RI) 

Donation for Community Events 
(Maulid Nabi, Isra' Mi'raj, 
Indonesian Independence Day) 

 

 
Jumlah Jam Pelatihan Tahun 2023 
Number of Training Hours in 2023 

2023 2022 2021 

107  
jam/hrs 

103  
jam/hrs 

59  
jam/hrs 

 

Jumlah Karyawan Tahun 2023 
Total Employees in 2023 

2023 2022 2021 

343 391 219 
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 PROFILE PERSEROAN 
COMPANY PROFILE 
 

Identitas Perusahaan  

Company Identity [GRI 2-1] [C.2] 

 

Nama Perseroan   
Company Name  

PT Wahana Interfood Nusantara Tbk 

Bidang Usaha 
Business Line 

Industri Pengolahan Cocoa & Cokelat  

Alamat 
Address 

Jl. Dadali No. 16 Bandung 

No. Telepon 
Telephone 

(022) 6011375 

No. Faksimili 
Facsimile 

(022) 6033265 

Kode Saham 
Stock Code 

COCO 

Bursa Tempat Saham Dicatatkan 
 
Stock Exchange Where Shares Are Listed 

Bursa Efek Indonesia  
 
Indonesia Stock Exchange 

Situs Website 
Website 

www.wahana-interfood.com 

Email Perusahaan 
Email  

corsec@wahana-interfood.com 

Tanggal Pendirian 
Date of Establishment 

February 15, 2006 

Dasar Hukum Pendirian 
 

Legal Basis of Establishment 
 

Akta pendirian dan perubahannya 
Deed of establishment and its amendments: 
 

 Notaris Risdiyani Tandi, S.H. No. 08 tertanggal 15 Februari 2006 (akta pendirian) 
Notary Risdiyani Tandi, S.H. No. 08 dated February 15, 2006 (deed of establishment) 
 

Notaris Risdiyani Tandi, S.H. No. 36 tertanggal 18 Januari 2011  
Notary Risdiyani Tandi, S.H. No. 36 dated January 18, 2011 
 

Notaris Risdiyani Tandi, S.H. No. 133 tertanggal 26 November 2015 
Notary Risdiyani Tandi, S.H. No. 133 dated 26 November 2015 

Notaris Christina Dwi Utami, S.H., M.Hum., M.Kn. No. 8 tertanggal 7 September 2018  
Notary Christina Dwi Utami, S.H., M. Hum., M.Kn. No. 8 dated 7 September 2018 

Notaris Christina Dwi Utami, S.H., M.Hum., M.Kn. No. 3 tertanggal 7 Januari 2019 
Notary Christina Dwi Utami, S.H., M. Hum., M.Kn. No. 3 dated January 7, 2019 

Notaris Christina Dwi Utami, S.H., M.Hum., M.Kn. No. 161 tertanggal 29 Maret 2019  
Notary Christina Dwi Utami, S.H., M. Hum., M.Kn. No. 161 dated March 29, 2019 

[GRI 2-1] [C.2] 
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Visi, Misi, dan Nilai Perusahaan [GRI 2-23] [C.1] 
Company Vision, Mission and Values

Visi:  

Menjadi Perseroan Dengan Produk Cocoa dan 

Cokelat yang berkelas Dunia. 

Misi:   

Memproduksi Semua Jenis Produk Cocoa dan 

Cokelat Premium dan Memasarkannya ke 

Seluruh Dunia. 

Vision: 

Become a World-class Cocoa and Chocolate 

Manufacturer 

 

Mission: 

Produces All Kinds of Premium Cocoa and 

Chocolate Products  with Worldwide Market 

Range

 

Nilai-Nilai dan Budaya Perusahaan 

 Kejujuran dan komunikasi yang ke segala 

arah didasari keterbukaan untuk 

mendapatkan solusi yang terbaik. 

 Menghargai kebenaran didasari pribadi yang 

baik. 

 Berani mengambil resiko didasari 

kreativitas. 

 Kerja keras didasari mewujudkan 

perusahaan coklat yang berkualitas. 

 
Corporate Values and Culture 

 Maintain honesty and open 

communication in all directions to find 

the best solutions 

 Value truthfulness based on good 

personal ethics 

 Courage to take risks based on creativity 

 Hard work driven by the desire to realize 

a high-quality chocolate company
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Skala Usaha  
Scale of Business [C.3] 

 

Aspek   
Aspect 

Satuan 
Unit 

2023 2022 2021 

Jumlah Aset 
Total Assets 

Rp miliar  
billion 

528,959,733,486 485,054,412,584 370,684,311,428 

Jumlah Liabilitas 
Total Liabilities 

Rp miliar 
billion  

378,356,666,566 204,293,087,838 151,852,174,493 

Ekuitas Netto 
Net Equity 

Rp miliar 
billion  

150,603,066,920  280,761,324,746 218,832,136,935 

 

 

Komposisi Tata Kelola Tertinggi dan Karyawan 
Composition of the Highest Governance Organ and Employee [GRI 2-7] [GRI 405-1] 

 

Karyawan 
berdasarkan Status 
Kepegawaian 

 

Employees based 
on Employment 
Status 

2023 2022 2021 

Laki-
laki 

 

Male 

Perem-
puan 

 

Female 

Jumlah 

 

 

Total 

Laki-
laki 

 

Male 

Perem-
puan 

 

Female 

Jumlah 

 

 

Total 

Laki-
laki 

 

Male 

Perem- 
puan 

 

Female 

Jumlah 

 

 

Total 

Karyawan Tetap 
Permanent 
employees 

184 80 264 128 49 177 9 5 14 

Karyawan Tidak 
Tetap 
Temporary 
employees 

59 20 79 160 54 214 147 58 205 

Jumlah 
Total 

243 100 343 288 103 391 156 63 219 
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Karyawan 
berdasarkan 
Jabatan 

 

Employees based 
on Position 

2023 2022 2021 

Laki-
laki 

 

Male 

Perem
puan 

 

Female 

Jumlah 

 

 

Total 

Laki-
laki 

 

Male 

Perem-
puan 

 

Female 

Jumlah 

 

 

Total 

Laki-
laki 

 

Male 

Perem-
puan 

 

Female 

Jumlah 

 

 

Total 

Direktur 
Director 

5 1 6 8 1 9 4 1 5 

Manager 
Manager 

13 11 24 13 12 25 8 9 17 

Supervisor 
Supervisor 

22 20 42 49 45 94 20 14 34 

Staff dan 
Pelaksana 

Staff and 
Executives 

203 68 271 217 46 263 124 39 163 

Jumlah  
Total 

243 100 343 287 104 391 156 63 219 

 

Karyawan 
berdasarkan 
Pendidikan 

 

Employees based 
on Education 

2023 2022 2021 

Laki-
laki 

 

Male 

Perem-
puan 

 

Female 

Jumlah 

 

 

Total 

Laki- 
laki 

 

Male 

Perem-
puan 

 

Female 

Jumlah 

 

 

Total 

Laki-
laki 

 

Male 

Perem-
puan 

 

Female 

Jumlah 

 

 

Total 

SD  
Elementary 

3 7 10 4 6 10 5 4 9 

SLTP 
Middle School 

24 7 31 3 6 9 29 10 39 

SLTA 
High School 

177 47 224 245 63 308 106 38 144 

Diploma 
Diploma 

6 3 9 6 2 8 5 1 6 

Sarjana 
Bachelor 

31 36 67 27 27 54 10 10 20 

Pasca Sarjana 
post-graduate 

2  2 2  2 1  1 

Jumlah  
Total  

243 100 343 287 104 391 156 63 219 
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Karyawan 
berdasarkan Unit 
Kerja 

 

Employees Based 
on Work Units 

 

2023 2022 2021 

Laki-
laki 

 

Male 

Perem
-puan 

 

Female 

Jumlah 

 

 

Total 

Laki-
laki 

 

Male 

Perem
-puan 

 

Female 

Jumlah 

 

 

Total 

Laki-
laki 

 

Male 

Perem
-puan 

 

Female 

Jumlah 

 

 

Total 

Operation 208 71 279 265 85 350 151 57 208 

Sales 9 8 17 6 3 9    

Marketing 6 4 10 4 3 7 1 1 2 

Finance 6 7 13 4 6 10 2 2 4 

HR-GA 12 7 19 8 7 15 2 3 5 

Jumlah 
Total 

241 97 338 287 104 391 156 63 219 

Informasi Pemegang Saham 
Informasi Pemegang Saham merujuk pada Lapo-
ran Tahunan PT Wahana Interfood Nusantara 
Tbk 2023 halaman 76. 

Shareholders Information 
Shareholder information refers to the 2023 An-
nual Report of PT Wahana Interfood Nusantara 
Tbk page 76.

 
Wilayah Operasi [GRI 2-6] 
Wilayah operasi Perusahaan disajikan pada La-
poran Tahunan PT Wahana Interfood Nusantara 
Tbk 2023 halaman 64. 

Operational Area 
The Company's operational area is presented in 
the 2023 Annual Report of PT Wahana Interfood 
Nusantara Tbk page 64.

Bidang Usaha 
Bidang usaha Perusahaan disajikan pada Laporan 
Tahunan PT Wahana Interfood Nusantara Tbk 
2023 halaman 37. 

Business Lines 
The Company's business lines is presented in the 
2023 Annual Report of PT Wahana Interfood Nu-
santara Tbk page 37.

 
Perubahan Perusahaan yang Bersifat Signifikan 
[GRI 2-6] [C.6] 
Selama tahun 2023, Perseroan tidak melaksa-
nakan Corporate Action tertentu yang bersifat 
material atau signifikan. 
 
Entitas Anak [GRI 2-2] 

Bidang usaha Perusahaan disajikan pada Laporan 
Tahunan PT Wahana Interfood Nusantara Tbk 
2023 halaman 80. 

Significant Company Changes  
[GRI 2-6] [C.6] 

During 2023, the Company did not take any spe-
cific Corporate Actions that were material or 
significant. 
 

Subsidiaries 
The company's business segments are presented 
in the PT Wahana Interfood Nusantara Tbk 2023 
Annual Report on page 80. 
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Sertifikasi 
Sudah menjadi komitmen kami untuk menghasil-
kan produk yang aman, berkualitas, dan menye-
hatkan sebagai tanggung jawab kami kepada 
konsumen. Kami memastikan setiap proses pro-
duksi mengacu pada prosedur standar yang ter-
sertifikasi dari lembaga kredibel. Informasi lebih 
rinci mengenai jenis sertifikasi, ruang lingkup, dan 
masa berlaku, disajikan pada Laporan Tahunan PT 
Wahana Interfood Nusantara Tbk 2023 halaman 
98. 

Certification  
Our unwavering commitment is to produce safe, 
quality and healthy products as our responsibility 
to consumers. We ensure that every production 
process refers to standard procedures that are 
certified by credible institutions. More detailed in-
formation regarding the type of certification, sco-
pe and validity period is presented in the 2023 
Annual Report of PT Wahana Interfood Nusan-
tara Tbk page 98.
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Tampilkan seluruh produk2 perseroan 
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